
 
 

PPC Course Content 

Chapter 1 - Introduction to PPC 

• Understanding the basics of PPC advertising 

• Differentiating between organic and paid search results 

• Overview of popular PPC platforms (e.g., Google Ads, Microsoft Advertising) 

 

Chapter 2 - Keyword Research: 

•     Importance of keyword research in PPC campaigns 

•     Tools and techniques for effective keyword research 

•     Identifying high-value keywords for targeting 

 

Chapter 3 - Ad Copywriting: 

•     Writing compelling and persuasive ad copy 

•     Best practices for creating attention-grabbing headlines 

•     Optimizing ad copy for better click-through rates (CTR) 

 

Chapter 4 - Ad Formats and Extensions: 

•     Exploring different ad formats (text ads, display ads, video ads) 

•     Understanding ad extensions and their benefits 

•     Utilizing ad extensions to enhance ad visibility and performance 

 

Chapter 5 - Ad Targeting and Placement: 

•     Selecting appropriate targeting options (location, language, demographics) 

•     Refining ad targeting based on user behavior and interests 

•     Managing ad placements and bidding strategies 



 
 

Chapter 6 - Campaign Structure and Settings: 

•     Setting up PPC campaigns and ad groups effectively 

•     Organizing campaigns based on goals and objectives 

•     Optimizing campaign settings for maximum performance 

 

Chapter 7 - Bid Management: 

•     Understanding bidding strategies (manual bidding, automated bidding) 

•     Monitoring and adjusting bids to maximize ROI 

•     Implementing bid adjustments for different devices, times, and locations 

 

Chapter 8 - Tracking and Analytics: 

•     Setting up conversion tracking and goals 

•     Analyzing PPC campaign performance using data and metrics 

•     Using analytics tools to measure ROI and campaign success 

 

Chapter 9 - A/B Testing and Optimization: 

•     Conducting split testing for ads and landing pages 

•     Optimizing campaigns based on test results 

•     Continuously improving ad performance through data-driven decisions 

 

Chapter 10 - Campaign Monitoring and Reporting: 

•     Monitoring campaign performance in real-time 

•     Generating PPC reports and analyzing key metrics 

•     Identifying areas for improvement and implementing corrective actions 

 



 
Chapter 11- Remarketing and Display Advertising: 

•     Leveraging remarketing to reach previous website visitors 

•     Creating effective display ad campaigns 

•     Targeting specific audiences through display advertising 

Chapter 12 - Mobile Advertising: 

•     Understanding the importance of mobile advertising 

•     Creating mobile-friendly ads and landing pages 

•     Implementing mobile-specific targeting options 

 

Chapter 13 - PPC Budgeting and Cost Management: 

•     Setting and managing PPC budgets effectively 

•     Controlling costs and optimizing ad spend 

•     Identifying opportunities for cost savings and increased efficiency 

 

Chapter 14 - PPC Campaign Optimization Strategies: 

•     Advanced optimization techniques for PPC campaigns 

•     Implementing automation and machine learning for campaign optimization 

•     Strategies for scaling successful campaigns and maximizing results 

 

 

 

Google Ads Course Content 

Chapter 1 - Introduction to Google Ads 

•         Understanding the basics of online advertising 

•         Overview of Google Ads and its benefits 

•         Setting up a Google Ads account 



 
 

Chapter 2 - Keyword Research and Planning 

•         Importance of keywords in Google Ads 

•         Conducting keyword research using Google's Keyword Planner 

•         Building keyword lists and organizing them into ad groups 

Chapter 3 - Creating Effective Ad Campaigns 

•         Campaign structure and settings 

•         Creating compelling ad copy 

•         Setting up ad extensions for enhanced visibility 

 

Chapter 4 - Targeting and Audience Optimization 

•         Defining target audience demographics and interests 

•         Geographic targeting and location settings 

•         Implementing remarketing campaigns to target previous website visitors 

 

Chapter 5 - Bidding and Budget Management 

•         Understanding bidding strategies (e.g., manual bidding, automated bidding) 

•         Setting budgets and bid adjustments 

•         Optimizing bids for maximum return on investment (ROI) 

 

Chapter 6 - Tracking and Measurement 

•         Implementing conversion tracking codes 

•         Setting up Google Analytics integration 

•         Analyzing campaign performance and metrics 

 

Chapter 7 - Display Advertising 



 
•         Creating display campaigns 

•         Targeting options for display ads 

•         Designing effective banner ads and responsive ads 

 

Chapter 8 - Video Advertising 

•         Introduction to YouTube advertising 

•         Creating video ad campaigns 

•         Targeting options for video ads 

 

Chapter 9 - Mobile Advertising 

•         Optimizing ads for mobile devices 

•         Using mobile-specific ad formats and extensions 

•         Implementing mobile app install campaigns 

 

Chapter 10 - Optimization and Testing 

•         Monitoring campaign performance 

•         Conducting A/B testing for ads and landing pages 

•         Applying optimization techniques to improve ad performance 

 

Chapter 11 - Account Management and Troubleshooting 

•         Managing multiple campaigns and accounts 

•         Troubleshooting common issues and errors 

•         Best practices for ongoing account maintenance 

 

 

 



 
Facebook Ads Course Content 

  Chapter 1 - Introduction to Facebook Advertising: 

•        Understanding the benefits and potential of Facebook Ads 

•         Exploring the different ad formats and objectives available 

•         Navigating the Facebook Ads Manager interface 

 

   Chapter 2 - Defining Target Audiences: 

•         Identifying and defining target audiences for effective ad targeting 

•         Utilizing Facebook's Audience Insights tool 

•         Creating custom and lookalike audiences 

 

    Chapter 3 - Campaign Structure and Objectives: 

•         Understanding campaign, ad set, and ad level hierarchy 

•         Selecting the appropriate campaign objectives based on marketing goals 

•         Setting up campaigns for awareness, consideration, and conversion objectives 

 

   Chapter 4 - Ad Creative and Copywriting: 

•         Designing compelling and visually appealing ad creatives 

•         Writing persuasive ad copy and call-to-actions 

•         A/B testing different creatives and copy variations 

 

    Chapter 5 - Ad Targeting and Audience Segmentation: 

•         Utilizing demographic, interest, and behavior targeting options 

•         Using custom and saved audiences for precise targeting 

•         Implementing retargeting strategies to reach warm audiences 

 

    Chapter 6 - Budgeting and Bidding Strategies: 



 
•         Setting up ad budgets and scheduling 

•         Understanding different bidding options (e.g., CPM, CPC, oCPM) 

•         Optimizing bidding strategies for cost-efficiency and ad performance 

 

    Chapter 7 - Ad Placement and Ad Formats: 

•         Exploring different ad placement options (e.g., news feed, stories, audience network) 

•         Choosing the right ad format for specific campaign goals 

•         Optimizing ads for mobile devices and various placements 

 

    Chapter 8 - Ad Optimization and Performance Tracking: 

•         Monitoring ad performance metrics and key performance indicators (KPIs) 

•         Conducting split tests to optimize ad elements and improve results 

•         Utilizing Facebook Pixel for conversion tracking and retargeting 

 

 Chapter 9 -  Advanced Targeting and Ad Features: 

•         Leveraging advanced targeting options (e.g., custom audiences, lookalike audiences) 

•         Exploring dynamic ads and product catalog integration 

•         Using Facebook's ad automation and optimization features 

 

    Chapter 10 - Ad Campaign Scaling and Analysis: 

•         Scaling successful ad campaigns while maintaining performance 

•         Analyzing ad campaign data and identifying trends and insights 

•         Reporting and interpreting ad campaign results 

 


